Borrell: Big Growth Ahead For Mobile Marketing 


April 16, 2010: A new study from Borrell Associates is bullish on mobile marketing, seeing coupons as the early driver for growth of about 84 percent a year through 2014, from a $2.7 billion market in 2009 to $57 billion. 

Part one of the "Mobile Advertising & Promotions Forecast" is headed "Mobile Coupons Set to Cash In," and the study says, "Coupons are the category to watch -- at least initially. We view advertisers' growing love affair with coupons as a major key to the emergence of mobile marketing." And the "fastest-growing and most obvious" category for coupons is also easiest to implement, says the study: text-based coupons. 

The study points to anecdotal results that have found redemption rates for text coupons of up to 10 times the rate for mailed or newspaper-distributed coupons. 

Looking at mobile advertising as a subcategory of marketing, the study says, "Local is where the action is." It continues, "Local mobile advertising totaled $285 million in 2009; we're expecting it to double this year to $586 million, then spike upward to $11.3 billion by 2014." 

Borrell & Associates CEO Gordon Borrell is set to speak at Radio Ink's Convergence conference, June 3-4 at the Microsoft Campus in Mountain View, CA.

